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How to Use This Guide
To connect to Internet links

NOTE:  The following instructions apply when reading this guide on a 
desktop or laptop computer. They do not apply when reading 
this guide on a handheld device.

When you see blue underlined type it is a link you can click to go directly to 
a website, as long as the link has not changed since publication. If you find 
a dead link you still may be able to find the web page using the “Wayback 
Machine” at www.archive.org. You will need to be connected to the Internet to 
go to the website. When you click on the link it will either open your Internet 
browser software or, if it is already open, it will open the page within the 
browser. If you have your browser open and minimized at the bottom of your 
screen, click on it to view the webpage.

To move around
You can move through the guide in any of the following ways:

• You can simply start reading, and move around by using the scroll bar 
on the right side of your screen. As you drag the scroll button, you can 
see the page number indicated. (By the way, the Table of Contents starts 
on page 4.)

• Another option is to use the arrow buttons. You can find the arrows 
beside the white box indicating the page number (either at the top or 
bottom of your screen, depending on which version of Adobe Reader 
you are using). To go to a specific page, type it into the white box and 
press enter.

• If you want to start with a particular topic, you can click on the topic that 
interests you in the Table of Contents which begins on the next page. 
You will then be taken to that topic. (The screen may be small when you 
get there, so adjust the size using the instructions given below.)

• If you want to find a particular word or phrase, go to the Edit menu at 
the top of your screen. From the drop-down menu choose “Find” or 
“Search”, then type in the word or phrase you want to search for.

To read with ease and comfort
To read this guide most easily and comfortably, we recommend you adjust the 
viewing size. You can easily change the viewing size to the one that’s best for 
you by changing the percentage size. Click on the arrow to the right or left of 
the percentage and you can adjust the size. A size of 100% will be comfortable 
for many readers. If that looks too big or small on your screen, adjust the size 
up or down to find the best size for you.

http://www.fabjob.com
http://www.archive.org
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1. Introduction
Courage means to keep working a relationship, to continue seeking solutions 
to difficult problems.

– Dennis Waitley

As a relationship coach, you can have a rewarding career helping 
people to have better relationships. This may be an ideal career for you 
if you can answer “yes” to the following two questions: Do you have 
an interest in interpersonal relationship dynamics? Do you like helping 
people?

“Everyone says it, but you have to mean it: you have GOT to want 
to HELP people,” according to Thomas Gagliano, MSW, a successful 
relationship coach and author, in response to our request for advice for 
prospective relationship coaches.

“Don’t do it because of the money or have any other motivation for a 
career in coaching,” he added. “As coaches we are often dealing with 
people right in the middle of their problems so they will need more 
patience, more care, more empathy. If that’s not the motivation, nothing 
else matters.”
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While relationship coaches most commonly help their clients improve 
romantic or family relationships, relationship skills can be helpful in all 
spheres of life, including the workplace.

1.1 The Need for Relationship Coaches
By choosing to become a relationship coach, you have entered a 
coaching market with healthy growth potential.

There are currently hundreds of relationship coaches throughout the 
United States and Canada, about half of whom hold credentials as 
therapists or counselors. Roughly two-thirds of relationship coaches 
are women, as well as several husband-and-wife teams. While this 
branch of life coaching is still relatively new, its potential for continued 
growth looks promising.

The numbers behind the growing need for relationship coaching are 
staggering. Although exact figures are not available, the divorce rate 
is a partial proxy of demand for relationship coaching. In the 1960s, 20 
percent of first marriages ended in divorce. Today, 40 to 50 percent of 
first marriages end in divorce, and the rate is even higher for second 
and third marriages.

A comprehensive overview of research on divorce, which makes good 
reading for anyone considering a career as a relationship coach, has 
been published by family law attorneys Wilkinson and Finkbeiner 
at www.wf-lawyers.com/divorce-statistics-and-facts. Among their 
findings:

• Every hour, 277 divorces take place in the United States

• Sixty percent of those divorces will take place before the spouses 
turn 40

• Many of these divorcees will become involved in other 
relationships and some remarriages

People may play the online dating game for months or years and enter 
into several short and long-term relationships. The children of a divorce 
will likely have more than two parental figures while growing up.  

http://www.fabjob.com
http://www.wf-lawyers.com/divorce-statistics-and-facts
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As a result, most people will have many more intimate relationships 
than our grandparents, who were married ‘until death do us part.’’ 

To manage our numerous and more complex relationships, more 
and more of us are turning to relationship coaches to help us develop 
strong, healthy relationships with the people who are important to us 
in our lives.

Two key trends are driving the increase in demand for relationship 
coaching. For couples, the removal of the stigma around marriage and 
divorce counseling has opened the door to over 50 percent of couples 
seeking some form of relationship advice at least once.

The second trend is singles being proactive and seeking relationship 
advice early, even as early as the pre-dating stage. While couples make 
up the majority of people seeking relationship advice, singles are now 
the fastest growing segment of the market.

Divorced and widowed individuals are the least content, according to 
singles expert Dr. Bella DePaulo, writing in Singled Out: How Singles 
Are Stereotyped, Stigmatized, and Ignored and Still Live Happily Ever After. 
Never-married singles are also in search of improved life satisfaction. 
On a scale of 1 to 4, the currently-married rate 3.3, always-single 3.2, 
divorced 2.9, and widowed 2.9. True relationship bliss eludes even 
those who are ‘happily’ married. Meanwhile, 40 percent of adults today 
are single, but very few are blissfully single; many are looking for love.

According to this satisfaction survey, potential clients across all types 
of relationships could possibly benefit from your services. The demand 
for relationship coaching is high and growing, confirm the practicing 
coaches interviewed for this guide.

1.2 What is a Relationship Coach?
Since Sigmund Freud began to treat patients with talk therapy on 
his famous couch, many people have talked about their past to 
psychiatrists, psychologists, counselors, and other mental health 
professionals. Relationship coaching, in contrast, focuses on your 
present state and your future goals. Relationship coaches then take 
concrete action to help you reach your goals. 

http://www.fabjob.com
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What a Relationship Coach is Not

Counselor – Coaches are not considered counselors. Counseling 
is a type of talk therapy in which the client discusses his 
problems while the counselor provides guidance and advice, 
and possible exercises. Counseling is typically performed 
in a pre-scheduled series of six-to-ten sessions, and more if 
required. At a minimum, counselors hold a bachelor’s degree 
in psychology or social work, and many have a master’s degree. 

Psychotherapist – While psychotherapists may provide 
coaching, coaches are not psychotherapists. Psychotherapy 
focuses on talking about past issues to understand and resolve 
problems in the present, and often occurs in a clinical setting. 

Psychologist – While many psychologists are relationship 
coaches, relationship coaches are not psychologists and should 
never provide advice on mental health issues, such as clinically 
diagnosing depression, anxiety disorders, psychosis, and so on. 
Coaches should also avoid counseling someone experiencing 
violence in a relationship.

Relationship coaches are called on to fix many problems:

• Unresolved issues: “We keep having the same old arguments, 
over and over again!”

• Lack of communication: “I feel as though I am talking to a wall. 
He is detached and never at home.”

• Displaced anger: “Lose weight. Stop drinking beer.’ All she does 
is nag, nag, nag!”

• Lack of trust: “He says he is working late, but after the affair I no 
longer trust him!”

• Lack of confidence: “I lack the confidence to put myself out there 
after 20 years of marriage and two kids.”

http://www.fabjob.com
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A relationship coach has a number of tools and techniques at his or her 
disposal to help:

• Solve problems

• Break cycles

• Build trust

• Teach communication skills

• Address co-dependency

• Provide anger management 

• Assess compatibility 

• Practice nonviolent communication 

• Develop assertiveness

• Teach conflict management 

• Rekindle love

In This Guide

In the next chapter, we will introduce you to the tools and techniques 
needed to be a relationship coach. We’ll discuss major relationship 
coaching specializations and growing markets. Who are the people 
seeking relationship coaching? What is their motivation for seeking 
coaching? You will then be introduced to ways to provide relationship 
coaching services, including coaching tools and techniques you can use 
to help people solve relationship problems and improve relationship 
skills. This chapter can help you determine which particular coaching 
tools and techniques will work best for your own relationship coaching 
business.

Chapter 3 will prepare you for becoming a relationship coach, 
providing educational resources and tips for business, coaching, 
and communication. Finding associations, mentors, and certification 
programs to enhance your skills as a relationship coach will also be 
outlined.

http://www.fabjob.com
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Chapter 4 rolls out the carpet into the world of entrepreneurship, 
showing you how to set up a business, set fees, and manage your 
clients seamlessly. You will have access to sample contracts, letters, and 
testimonials. The business side of coaching is crucial to your success as 
the owner of a relationship coaching business.

Finally, chapter 5 explores ideas for marketing your relationship 
coaching services. In addition to working with couples, as a relationship 
coach you might choose to offer coaching for singles seeking a partner, 
family members (such as parents and children), or business people 
who want to have better relationships with a business partner or co-
workers. This chapter provides information about all of these markets, 
plus relationship coaching specializations that are growing.

You have reached the end of the free sample of the FabJob Guide to 
Become a Relationship Coach. To order and download the complete 
guide go to www.fabjob.com/program/become-relationship-coach.

http://www.fabjob.com
http://www.fabjob.com/program/become-relationship-coach
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